
Cognitive 
Commerce

Build a continuously self-learning 
cognitive profile that helps customers 
receive hyper-personalized shopping advice 
and micro-experiences that are in-context 
and actionable. This AI technology makes 
products a lot more discoverable and 

enables shoppers to shop how they think - 
in natural language.  It can pick up signals 
across all your digital interaction points and 
guide the customer through a multi-year 
journey with your brand.

Drive conversion and engagement with 
machine intelligence. Engage with shoppers 
online and in-store on a more human level and 
fully tailored for them - even anonymously. 

TRANSFORM THE IN-STORE EXPERIENCE

Omni-Clienteling made a lot smart with A.I.

IN-STORE

REVOLUTIONIZE THE WAY YOU ENGAGE SHOPPERS

Hyper-personalized Shopping Experiences powered by a rich Profile-of-One

SHOPPER

MAKE ACCURATE MERCHANDISING AND MARKETING DECISIONS

Precise O�ers and Merchandising driven by Market Intent

MERCHANT & MARKETER

Journey to Becoming a 
Cognitive Business in 
90-day Increments

Cognitive
Processes

Cognitive
Products

Cognitive Business
Networks

Cognitive
Commerce

Cognitive
Insights



Solution

Impact

Cognitive Commerce transforms online and 
in-store shopping experiences. We apply 
state-of-the-art Machine Learning, NLP and 
A.I. to deliver an individualized experience for 
every shopper across your website, mobile 
and in-store. Engage your customers by allow-
ing them to shop based on context, event, 
occasion, or location.  Use this self-learning 
profile to then drive precise o�ers, campaigns, 
and emails. 

cognitivescale.com

INCREASE IN 
CONVERSION

INCREASE IN 
ENGAGEMENT

INCREASE IN 
AOV / SESSION

15%233%13%

Recognizing the immense opportunity 
to bring a new shopping experience to 
its many retail brands, retailers partner 
with CognitiveScale to provide 

hyper-personalized browsing experi-
ences to anonymous shoppers and 
show relevant products tailored to their 
individual tastes.

Problem
Digital Commerce is growing fast, yet con-
version rates hover between 2-4%. In today’s 
cookie cutter environment, retailers struggle 
to stand out and provide a unique shopping 
experience – one that wows her, saves her 
time, yet drives higher conversion and 
engagement. They desire to move past 
market segments and  “really know” their 
shoppers so they can provide them with 
rich tailored insights and guide them in their 
shopping - even the anonymous ones.

Products
ENGAGE:
Smart Attribution

Smart Store

Smart Discovery

Smart Contact


